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Hardware developers are now able to piece together innovative products in 
the span of one or two years due to the rate at which technology advances. 
The biggest example of such a prime evolution is the smartphone.

The beauty of technology is the way it evolves. Year after year, consumers 
are given the choice of obtaining the latest generation smartphones where 
each generation overshadows the last by packing in more features and 
physical capabilities. 

Phones have now evolved from a simple means of communication, into 
devices that truly defines each one of us individually. There are many ways a 
user can choose to customize their personality into their mobile devices. This 
fact itself has made people become inseparable from their mobile devices; 
and this is where text message marketing comes into play. 

Though smartphones are constantly evolving, there is a certain function that 
has remained the same throughout the years and that is the text messaging 
function. In fact, many studies show that people like to use their mobile 
phones to text more than talk, which is evident of how powerful text 
message marketing can be.

Businesses are quick to realize that sending text messages to advertise their 
products and services is a very inexpensive way to gain the attention of their 
consumers. 

The time for text message marketing has never been greater, as more and 
more people become inseparable from their mobile devices. Since texts are 
able to carry not just text, but also pictures and audio files, companies 
across the globe can create short and attractive advertisements.

The process of sending consumers regular text messages can be governed 
entirely by a computer program that has been specifically designed to send 
text messages periodically to a list of subscribers. 

However, many businesses are missing out on this amazing opportunity to 
connect with their local audience. Quite frankly, it’s because many of them 
simply do not understand how the whole process works and how it can 
benefit their growth.
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If you are considering using text message marketing, but are not quite sure 
if it’s the right fit for your business, here are 10 common questions and 
answers that will assist in your decision making.

1. What Is Text Message Marketing and “SMS”?

Text Message Marketing is a strategy that companies and other 
organizations use to market their products and services via text messaging 
services or SMS (Short Message Service). 

SMS allow the exchange of short text messages between mobile devices.

Normally, text messages cannot exceed 160 characters, which means your 
company’s messages can be short, sweet, and to-the-point.

Once a message is sent, it is received by the SMS center, which then 
forwards the message to the appropriate mobile device.

Since all phones, no matter how modern or outdated, carry the ability to 
receive text messages, there will be no concern for customers that are 
unable to receive text messages on their phone. The market share includes 
all people who own a mobile phone.

2. How Does Text Message Marketing Work and What Are “Short 
codes” and “Keywords”?

Let’s say a mobile user sees a call-to-action telling them to text a certain 
keyword to a 4 or 5 digit short code. For example, “Text HAIR to 12345 to 
save 50% on a trim and color!” 

In this example, the “keyword” is “HAIR” and the “short code” is “12345”.

The user will enter “12345” as the phone number and type “HAIR” in the 
body of the text message. Once the user sends the text message from their 
phone, the SMS service receives it and sends back a response telling them 
“Thank you” along with the coupon to show the salon when they go in for an 
appointment.

Now, they have a fresh, new prospect on their mobile list, which means they 
will receive all future text message offers from the salon.
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Many businesses also offer free gifts to get new subscribers.

How do you market your text message marketing campaign?

To continuously build a list of mobile subscribers, you should place your opt-
in instructions where your audience can clearly see it; this includes your 
website, flyers, receipts, business cards, posters, and anywhere within your 
physical establishment.

3. Do I Have Alternative Choices When It Comes To Setting Up The 
Text Messaging Service?

If the task of setting up your own service on your own seems daunting, then 
you may choose to consider enlisting mass SMS service providers. These 
providers offer you the ability to send messages to any user on any mobile 
network. For you to use the service, all you need to do is to pay a monthly 
fee to use the service.

This is a hassle-free process of setting up your mass texting platform. By 
enlisting with the mass SMS providers and having to pay a small fee on a 
monthly basis, the potential profits that you can accumulate back from your 
newly converted customers will more than cover for the cost.

4. How Long Will I Own My Keyword and Are There Any Contracts 
Involved in Keeping My Text Marketing Campaign Running?

As long as you subscribe to your SMS provider’s keyword, is yours to use. 
Once you unsubscribe, it will be available for others to use.

In most cases, text message marketing services are offered on a month-to-
month basis. This means that there is no long, drawn-out contract to keep 
you locked in for years to come. It’s extremely flexible and mostly depends 
on the provider you choose. So, be sure to ask them about their usage 
terms and conditions to avoid any surprises.

5. Isn’t Text Message Marketing Only Good for Targeting the 
Younger Crowd?

The term “younger” has many different meanings depending on who you 
ask. However, it really doesn’t matter what age group you’re targeting – text 
message marketing is a viable option. 
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This is because people of all ages, including those who are 50+, are sending 
and receiving text messages more than talking on their mobile devices. 

Therefore, your text message marketing campaigns can appeal to any 
audience when speaking in terms of age groups – the final answer to this 
question depends on exactly what you are selling. 

6. What are Some of the Benefits of Text Marketing and How Can it 
Boost My ROI?

Text message marketing is:

 Easy to Use –sending out text messages is quick and easy to do. Not 
only is it easy for your business, but it’s easy for your customers since 
they are already accustomed to receiving and sending text messages.

 Locally Targeted – text message marketing campaigns can be 
designed to reach your target audience, including your local 
consumers.

 Cost-effective – text message marketing campaigns do not cost a lot 
to run and maintain due to the inexpensive prices associated with 
sending simple text messages

 Permission-based – text message marketing is based on your 
subscribers “opting-in,” which means they give you permission to send 
them messages.

A company’s profits come from its customers. Needless to say, the more 
users you can reach out to, the more chances you have of actually turning 
those users into profit-generating customers. 

Never underestimate the reach that this platform can have. As more and 
more people decide to purchase mobile phones, the size of this potential 
customer base will continue to grow. 

The benefits lay in the fact that text messages are very inexpensive to send, 
so your overhead costs are minimal compared to traditional marketing 
methods that may require printing, postage, and more.
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While it doesn’t cost much to send a text message, the immediate response 
is more than 10 times that of traditional advertising methods. This means 
more profits for your business.

7. How Many Characters Should My Text Messages Contain?

The context of limitations does not necessarily have to be applied here. In 
other words, a text message contains up to a maximum of 160 characters. 
Sending a message that contains more characters than that means you are 
sending two texts instead of just one. 

The real question that you need to ask yourself is how long your text 
messages should be. The longer the text messages, the more information 
you can include in them. 

However, it is recommended that you refrain from being too long-winded. 
The most effective advertisements can get their messages across to the 
customer simply by being short and informative in one single message.

8. How Often Should I Send My Customers Offers Via Text 
Messaging?

The frequency of text messages that you need to send to your customers 
relies on your company’s needs. Do you feel the need to advertise your 
products or services daily? For most businesses, this is a “no.”   

The most important factor to consider when it comes to deciding how often 
you should send messages to your customer’s mobile devices is to 
determine what makes sense.

A daily marketing message from your company may not sit well with most of 
your subscribers, so be careful not to bombard them. Otherwise, many of 
them will ignore your messages – or even worse, they will unsubscribe.

Sending a lot of messages too often can also flag your messages as spam, 
which could have a negative impact on your company’s image.

On the other hand, do not wait too long in between messages. You want 
your audience to be excited about receiving your messages, so do not let the 
excitement dwindle. 
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Also, consider sending your subscribers some helpful information from time 
to time – instead of hitting them with an offer every time they hear from 
you. This will go a long way in building trust and credibility, which results in 
longer subscriber retention and increased sales.

Do some testing to see how often you should send messages. It’s important 
to come up with a real balance that works for your type of business and your 
subscribers.

9.  What Does “Opt-in” Mean and How Do I Know My Customers 
Want to Receive Messages From Me?

Opt-in is a short term for “permission-based marketing.” When a mobile 
user opts-in to your mobile list, this means that they are giving you 
permission to text them with future offers and other forms of valuable 
information.

Studies show that approximately 70% of consumers WANT to receive text 
message offers from their favorite establishments. Customers are becoming 
more and more favorable to customer loyalty and branding efforts such as 
text marketing.

10. What if My Customers No Longer Want to Receive My Text 
Messages; How Can They Unsubscribe?

As stated earlier, most of your subscribers want to receive your messages, 
which is evident by the fact that they opted-in to get your message.

However, it is crucial that your subscribers can remove themselves from 
your list if they no longer want to receive your messages.

While your main goal will obviously be to get as many customers subscribed 
to your campaigns as possible, it is common courtesy to provide your 
customers with an easy and readily available way to opt-out of your text 
messaging campaign. 

How do you do this? You can simply place a line in your text messages that 
lets your subscribers know that they can opt-out whenever they want. You 
should also provide them with quick, step-by-step instructions on how to so. 
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This will usually involve texting a word such as “STOP” or “CANCEL” to the 
text messaging short code associated with your campaign.

The nice part about this is that your SMS software should handle this form 
you automatically, so you do not have to do anything manually – it’s all done 
behind the scenes. 

Text message marketing, as an advertising platform, is a very powerful tool 
that can serve any company’s needs in reaching out to a large number of 
consumers. 

However, in order to implement it correctly, there are certain guidelines that 
your company should adhere to. The most important rule is that you need to 
obtain your list of clients legally. 

Only send messages to the people who have specifically stated that they 
wish to receive updates via SMS.

In the fight to stay afloat during these tough economic times, your business 
needs all of the exposure you can get. In order to stand out from your 
competition, you need to utilize methods that show that you are digitally-
savvy, as well as mobile-savvy.  

Not only will text message marketing help you generate more customers, 
but it can help you KEEP those customers for a long time to come.

Do you still have questions about text message marketing? No problem!

I can help you understand the entire process so you can waste no more time 
getting your text campaign up and running. Contact me for a free, no-
obligation consultation.
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